STATE OF WASHINGTON

EMPLOYMENT SECURITY DEPARTMENT
Required practice and procedures for WorkSource brand (graphics) standards.
BACKGROUND

Washington’s Workforce Investment Act partners selected WorkSource as the shared identity for the state’s one-stop service-delivery system.  Significant resources have been invested since 2000 to develop customer recognition and to promote the WorkSource brand. 

“Brand” refers to the perceived quality and reputation of an organization, which is influenced by a wide array of factors, such as the professionalism of the staff, the comfort and cleanliness of the WorkSource offices, the effectiveness of the service provided, and the look and readability of WorkSource communication materials.

To help create a positive and consistent brand image for the WorkSource system, a WorkSource Brand Standards Manual dated July 2006 has been developed to guide the use of the WorkSource logo and the look, feel and quality of WorkSource-related communications products.  

EXPECTATIONS OF EMPLOYMENT SECURITY EMPLOYEES
It is the intent of the Employment Security Commissioner that the standards and practices described in the WorkSource Brand Standards Manual shall be adhered to by all Employment Security employees who develop WorkSource communication materials that are intended to be read, viewed, heard or used by external audiences. 

All communications bearing the WorkSource name or identity should be produced and distributed in accordance with the standards outlined in the WorkSource Brand Standards Manual. 
ESD employees should work with their local workforce development council marketing designee on WorkSource marketing and communications, including the development of any new WorkSource products.  In the event of a disagreement on a marketing strategy or communication product, ESD employees should contact the Office of Communication & Legislation for advice and assistance.  
The Office of Communication & Legislation is responsible for oversight and compliance of  the standards manual on behalf of ESD. The Communications Director has final authority for products or marketing ideas developed or questioned by ESD employees. 

Product(s) that do not comply with WorkSource Brand Standards will be discontinued and, if appropriate, recycled. Communications staff shall provide advice on developing a replacement product, if a replacement is necessary.
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